
SALES &  
MARKETING



An integral part of University of California Press’s  
publishing solution is helping our partners obtain  
new subscribers, increase renewal sales, and achieve 
high brand awareness and positive visibility among  
relevant educational and professional audiences. Our 
moderate pricing and library-friendly licensing policies 
have allowed our journals to build a strong core of  
loyal academic subscribers while also generating  
high levels of citations. We pursue proactive sales  
and marketing strategies, including:

RESEARCH
market and audience analysis

PROMOTION
publicity, advertising, direct marketing, and representation at 
industry meetings

TELESALES
domestic and international telephone sales campaigns

AGENCY SALES
liaison with leading US and overseas subscription agencies

ONLINE MARKETING
enhanced presence via prominent search results, effective 
online encyclopedic entries, social networks, and links through 
www.ucpressjournals.com

ALLIANCES
collaboration with respected sources in the library sales  
community, in North America and beyond.




